Responses for the Theories
First Response
Hello, I agree with you that middle-range theories explain much of the issues people face in their lives. You chose an article that is much applicable in the modern healthcare sector for improving the quality of human lives. Postpartum depression is caused by a combination of physical, emotional, genetic, and social factors. Hormonal changes and sleep deprivation are as well associated with generating infections. Middle-range theories like the theory of self-care can be applied in educating the patients with Postpartum depression to adopt better ways of lowering the intensity of the disease (Peterson & Bredow, 2019). For example, educating the patients on the need for enough sleep, eating healthy, getting involved in physical exercises, and enlisting significant expectations during birth. The article you chose had analyzed the critical issues on postpartum depression. 
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Second Response
I liked the way you organized your post on Human Belief Model (HBM). The HBM framework explains people’s behaviors and their relation to human health comprehensively. The construct HBM model has six essential predictable issues: risk susceptibility, risk severity, benefits to action, barriers to activity, self-efficacy, and cues to action (Raheli et al., 2020). Humans attach different beliefs on several issues, and they have an impact on their health. Besides, your article analysis is impressive and can help people understand the significance of HBM. However, the sample size was large and provided generalized results that cannot be applied in addressing specified issues on osteoporosis and other infections.
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